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MASTERING THE
ART OF MLM
RECRUITMENT:
INSIDE ERIC
WORRE’S HOTTEST
RECRUITING
SCRIPTS

In the world of network
m a r k e t i n g ,  t h e
difference  between  a
struggling  distributor
and a top earner often
comes  down  to  one
critical skill: the ability
to  recruit  effectively.
While  many  people
u n d e r s t a n d  t h a t

prospect ing  is  the
l i f e b l o o d  o f  t h e
industry,  few  have
mastered  the  precise
language  required  to
turn  a  skeptic  into  a
serious partner. This is
where  Eric  Worre,  a
titan  in  the  network
marketing  profession,
has made an indelible
mark.  His  insights,
particularly  around
communication  and
persuas ion ,  have
r e s h a p e d  h o w
t h o u s a n d s  o f
professionals approach
their  business.  In  this
comprehensive  guide,
we  will  explore  The
Hottest  Recruiting
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Scripts  In  Mlm  By
Eric  Worre,  breaking
down not just what to
say,  but  why  these
scripts  work  and  how
you can adapt them for
your  own  success.
Whether  you  are  a
seasoned veteran or a
newcomer  looking  to
build  a  foundation,
these  scripts  will  give
you  the  confidence  to
a p p r o a c h  a n y
conversat ion  with
clarity and purpose.

Who Is
Eric
Worre
and Why
Do His

Scripts
Matter?
Before  diving  into  the
specific  scripts,  it  is
essential to understand
the  authority  behind
them.  Eric  Worre  is  a
25-year veteran of the
network  marketing
industry, the founder of
Network Marketing Pro,
and the author of  the
international  bestseller
Go  Pro:  7  Steps  to
Becoming  a  Network
Marketing Professional.
His  mission  is  simple:
to elevate the image of
the profession and help
distributors  achieve
financial  freedom
t h r o u g h  s k i l l
development.  Worre
has trained millions of
people  wor ldwide
through  live  events,
videos, and his widely
respected  training
materials.  His  scripts
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are  not  just  clever
wordplay; they are the
result  of  decades  of
t r i a l ,  e r r o r ,  a n d
refinement.  They  are
designed to  overcome
the  most  common
o b s t a c l e s  i n  a
r e c r u i t m e n t
conversation:  fear,
skepticism, and lack of
confidence.  By  using
T h e  H o t t e s t
Recruiting Scripts In
Mlm By  Eric  Worre,
you are tapping into a
proven  system  that
prioritizes  authenticity
and  value  over  high-
pressure tactics.

THE FOUNDATION:
WHY SCRIPTS ARE
ESSENTIAL IN MLM

Many  new distributors
resist  using  scripts,
believing  they  sound
robotic  or  insincere.
However, Worre argues
that  a  script  is  not  a
cage; it is a map. In the
s a m e  w a y  t h a t  a

professional  athlete
drills  specific  plays
unt i l  they  become
instinctive,  a  network
marketer must practice
their  language  until  it
flows  naturally.  Scripts
serve  several  critical
functions:

Consistency:
They ensure that
you deliver high-
quality
information
every single
time, regardless
of your mood or
energy level.
Confidence:
When you know
exactly what to
say, you project
authority and
calmness, which
attracts
prospects.
Efficiency: A
good script helps
you qualify
prospects
quickly, saving
you hours of
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unproductive
conversations.
Emotional
Control: Scripts
allow you to
handle objections
and rejection
without taking it
personally.

Eric Worre emphasizes
that the goal of a script
is  not  to  manipulate
but  to  educate  and
invite.  When  you  use
his  hottest  recruiting
scripts, you are leading
the  conversation  with
integrity,  giving  the
p r o s p e c t  a  c l e a r
p ic ture  o f  what  i s
p o s s i b l e  w i t h o u t
e x a g g e r a t i n g  o r
deceiving.

BREAKING DOWN
THE HOTTEST
RECRUITING
SCRIPTS BY ERIC
WORRE

Worre  has  developed
several  core  scripts

that  address  different
s t a g e s  o f  t h e
recruitment  process.
Below, we will examine
the  most  powerful
ones,  explaining  the
psychology  behind
each and how you can
implement them today.

The
“Three-
Foot
Rule”
Prospecti
ng Script
Worre’s  philosophy
s t a r t s  w i t h  t h e
proximity  principle.
The  “three-foot  rule”
states  that  anyone
within three feet of you
is a potential prospect.
However, the challenge
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i s  how  to  open  the
conversation  without
sounding  salesy.  One
o f  T h e  H o t t e s t
Recruiting Scripts In
Mlm  By  Eric  Worre
f o r  a p p r o a c h i n g
s t r a n g e r s  i s
disarmingly simple yet
highly  effective.  It
sounds something like
this:

“ H i ,  m y
n a m e  i s
[ Y o u r
Name] .  I
know  this
i s  a  b i t
r a n d o m ,
b u t  I ’ m
looking  for
a couple of
people who
are open to
e a r n i n g
e x t r a
income.  I
don’t know
i f  you ’ re
the  r ight
person, but

d o  y o u
have  two
minutes  to
hear  what
I ’ m
w o r k i n g
on?”

Why  it  works:  This
script works because it
i s  l o w - p r e s s u r e ,
honest, and respectful.
By  acknowledging  the
randomness ,  you
disarm  the  prospect’s
defenses. The phrase “I
don’t  know  if  you’re
the  r ight  person”
shows that you are not
desperate ,  wh ich
actually increases your
perceived  value.  The
r e q u e s t  f o r  “ t w o
minutes”  is  minimal
and  non-threatening.
This  script  is  a  staple
for  generating  initial
interest  and  qualifies
the prospect based on
their  openness,  not
their  current  financial
status.
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The
“Invitatio
n Only”
Script for
Following
Up
Follow-up  is  where
most  distributors  fail.
They  either  become
too  aggress ive  or
disappear entirely. Eric
Worre teaches a script
that  pos i t ions  the
follow-up as a valuable
invitation rather than a
d e s p e r a t e  p l e a .
Consider this version:

“ H e y
[Prospect
Name],  it’s
[ Y o u r
Name] !  I
w a s

t h i n k i n g
about  our
l a s t
conversati
on and I’ve
been doing
some extra
research.  I
c a m e
a c r o s s
something
t h a t  I
b e l i e v e
cou ld  be
v e r y
v a l u a b l e
for you. I’m
not  asking
for  a  ‘yes’
o r  ‘ n o ’
right  now,
but  can  I
s h a r e
something
brief? I just
w a n t  t o
make  sure
you  have
a l l  t h e
information
before  you
decide.”
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Why  it  works:  This
s c r i p t  s h i f t s  t h e
dynamic.  You  are  no
longer  chasing  them;
you are bringing them
new value. The phrase
“I  was  thinking  about
our  last  conversation”
shows  that  you  care
a b o u t  t h e m  a s  a
person,  not  just  as  a
sale.  By  stating  that
you are not asking for
a decision, you remove
the  pressure,  allowing
the  prospect  to  lower
their guard. This is one
of  the  most  ski l led
follow-up scripts in the
ent i re  MLM  space
because it respects the
prospect’s  timeline
while keeping the door
open.

The “Go
Pro”

Objection
Handling
Script
O b j e c t i o n s  a r e
inevitable.  The  most
common  ones  include
“I don’t have time,” “I
don’t have money,” or
“I tried MLM before and
it  didn’t  work.”  Eric
Worre  has  a  brilliant
script  for  handling
these  ob j ec t i ons
without  arguing.  For
the  “I  tried  it  before”
objection,  his  script
goes  something  like
this:

“I  total ly
understand
w h y  y o u
would  feel
that  way.
M a n y
p e o p l e
have had a
n e g a t i v e
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experience
b e c a u s e
they  were
not trained
p r o p e r l y .
But what if
I  told  you
t h a t  t h e
reason  i t
didn’t work
h a d
nothing  to
do with the
i n d u s t r y
a n d
everything
to  do  with
the lack of
a
professiona
l system? If
y o u  h a d
access  to
world-class
t r a i n i n g
a n d  a
p r o v e n
roadmap,
would  you
be open to
t a k i n g  a
s e c o n d

look?”

Why  it  works:  This
script  validates  the
prospect’s  experience
instead of dismissing it.
This builds rapport and
trust  immediately.
Then,  it  reframes  the
problem  as  a  lack  of
training,  not  a  flaw  in
network  marketing
itself.  It  ends  with  a
qualifying  question
that leads the prospect
toward  a  pos i t ive
act ion.  This  scr ipt
transforms a dead-end
o b j e c t i o n  i n t o  a
doorway  for  a  new
conversation.  It  is  a
perfect example of The
Hottest  Recruiting
Scripts  In  Mlm  By
Eric Worre because it
turns  resistance  into
curiosity.

The “3-
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Way Call”
Script for
Partnerin

g
Eric Worre is a massive
advocate of the 3-way
c a l l ,  w h e r e  a
distributor  brings  a
prospect  onto  a  call
w i t h  a  l e a d e r  o r
sponsor.  However,  the
way you set up this call
determines its success.
Worre’s  scr ipt  for
inviting a prospect to a
3-way call is masterful:

“ H i
[Prospect
Name], I’ve
b e e n
s t u d y i n g
t h i s
b u s i n e s s
and I  want
t o  m a k e

s u r e  I ’ m
not missing
anyth ing .
There  is  a
person  on
m y  t e a m
w h o  h a s
he lped  a
l o t  o f
p e o p l e
understand
the  bigger
picture.  I
would  like
t o
int roduce
y o u  t o
them. Let’s
s e t  u p  a
quick  15-
m i n u t e
call. I don’t
want  you
t o  m a k e
a n y
decisions; I
just  want
you to hear
a  different
perspectiv
e.  Are  you
o p e n  t o
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that?”

Why  it  works:  The
key here is positioning.
You  are  not  showing
weakness;  you  are
showing  that  you  are
connected  to  a  high-
level  resource.  By
saying “I want to make
sure  I’m  not  missing
anything,”  you appear
humble and dedicated
to the prospect’s  best
interest. The 15-minute
t ime  frame  is  non-
intimidating,  and  the
r e q u e s t  f o r  “ n o
decisions”  further
reduces  resistance.
T h i s  s c r i p t  i s  a
c o r n e r s t o n e  o f
effective  team building
and  leverages  the
power  of  credibility
transfer.

HOW TO
CUSTOMIZE AND
DELIVER THESE
SCRIPTS

AUTHENTICALLY

While these scripts are
powerful, they are not
meant  to  be  recited
like a robot. Eric Worre
himself  emphasizes
that the delivery is just
as  important  as  the
words.  Here are some
t ips  for  us ing  The
Hottest  Recruiting
Scripts  In  Mlm  By
Eric  Worre  in  a  way
that  feels  natural  to
you:

Adapt the
Language
to Your
Voice
Read the scripts aloud.
If  a  phrase  feels  too
formal or too casual for
your  persona l i ty ,
change it.  The goal  is
to  keep  the  structure
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and psychology of the
scr ipt  whi le  us ing
w o r d s  t h a t  f e e l
comfortable  in  your
mouth. For example, if
“I don’t know if you’re
the right person” feels
too  direct,  you  might
say,  “I’m  not  sure  if
this is for you, but I’d
l o v e  t o  s h o w  y o u
anyway.”

Practice
in Low-
Stakes
Environm
ents
Do  not  try  to  perfect
the  script  on  a  high-
value  prospect.  Start
by  pract ic ing  with
friends, family, or even
strangers  where  the
outcome  does  not
matter.  This  will  help

you internalize the flow
and  bu i l d  musc le
memory. The more you
practice, the more you
c a n  f o c u s  o n  t h e
prospect’s  reactions
r a t h e r  t h a n
remembering the next
line.

Focus on
Listening
More
Than
Speaking
Every  great  scr ipt
includes  moments  of
s i lence.  Af ter  you
deliver your opening or
ask a question,  pause
a n d  w a i t  f o r  t h e
prospect  to  respond.
Many  distributors  are
so  eager  to  fill  the
silence  that  they  talk
themselves  out  of  a
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sale.  Trust  the  script,
and trust the process.
Listening will allow you
to  customize  your
follow-up  based  on
their specific concerns.

THE UNDERLYING
PSYCHOLOGY:
WHY THESE
SCRIPTS CREATE
RESULTS

W h a t  m a k e s  E r i c
Worre’s  scripts  stand
out from generic sales
scripts  found online is
their  psychological
grounding.  They  are
built  on  principles  of
low-pressure  influence,
rapport  building,  and
value  creation.  When
y o u  s t u d y  T h e
Hottest  Recruiting

Scripts  In  Mlm  By
Eric Worre, you notice
a  consistent  pattern:
they  always  seek  to
understand  before
being  understood.
T h e y  v a l i d a t e
emotions,  remove
pressure,  and  invite
curiosity.  This  is  in
stark  contrast  to  old-
s c h o o l  n e t w o r k
marketing  tactics  that
rel ied  on  hype  and
urgency.
Additionally,  these
sc r ip t s  honor  the
prospect’s  autonomy.
By  repeatedly  stating
that  no  decision  is
n e e d e d  n o w ,  y o u
create a safe space. In
that  safe  space,  the
prospect’s  natural
defense


